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PROGRAM

15th JUNE

10:00-10:05 Opening
10:05-11:00 Roundtable - Council Room, 1st floor
11:00-11:20 Coffee break - Hall, ground floor
11:20-13:20 Session 1 - Council Room, 1st floor
13:20-14:00 Lunch - Hall, ground floor
14:00-16:00 Session 2 - Council Room, 1st floor
18:00-           Reception - Hall, ground floor

16th JUNE

09:00-10:30 Session 3 - Council Room, 1st floor
10:30-10:45 Coffee break - Hall, ground floor
10:45-12:15 Session 4 - Council Room, 1st floor
12:15-12:30 Closing - Council Room, 1st floor
12:30-13:30 Lunch - Hall, ground floor



DETAILED PROGRAM

15 June

09:00-10:00 Arrivals and registration
10:00-10:05 Opening: Dr. Márton Vilmányi, dean of the Faculty of 

Economics and Business Adminisration and Prof. Balázs Hámori, 
head of the Center for Economic Psychology

10:05-11:00 Opening roundtable about the applicability of 
economic models in an era of crisis
 Participants: Dr. László Tóth, Benedek Nagy, Gábor Dávid Kiss
 Moderating: Dr. Beáta Farkas

11:00-11:20 Coffee break
11:20-13:20 Session 1: Consumption and responsibility
Chair: Dr. Beáta Farkas

 11:20-11:50 Marion Secka: Is an ideal CSR communication 
possible? 

 11:50-12:20 Klára Kazár: Research of youngsters’ consumption 
and attitudes on real estate market

 12:20-12:50 Erika Hlédik: Yoghurt attributes and preference 
stability

 12:50-13:20 Beáta Vajda: Measuring the quality of health 
services

13:20-14:00 Lunch
14:00-16:00 Session 2: Issues of management competences
Chair: Dr. Éva Málovics

 14:00-14:30 Nina Kandler-Schmitt: Risk management of the 
quality assurance control for global supply chains 

 14:30-15:00: Eszter Molnár Mills: Strengths-based opportunities 
in challenging times

 15:00-15:30: Tünde Tóthné Téglás: Perceived competence 
requirements

 15:30-16:00 Ágnes Nagy: Quo vadis, family day care?
18:00-           Reception



DETAILED PROGRAM

16 June

9:00-10:30 Session 3: Social and employment issues
Chair: Prof. Balázs Hámori

 09:00-09:30: Judit Tessényi - Zsolt Ábrahám: Slot machines and 
online gambling, legal and illegal actors in Hungary

 09:30-10:00: Gergely Farkas: Management orientations in family 
and non-family businesses

 10:00-10:30: Stefan-Oliver Angel: The psychology behind 
decision making on the management of innovation projects

10:30-10:45 Coffee break
10:45-12:15 Session 4: Financial markets in an era of crisis
Chair: Dr. Péter Kovács

 10:45-11:15:  Erika Jáki: The financial crisis as a negative 
information and a factor of insecurity

 11:15-11:45:  Attila Ács: Psychological aspects of investment 
decisions

 11:45-12:15: Gábor Dávid Kiss: The adoption of ECB’s inflation 
targeting monetary policy in Central-East Europe

12:15-12:30 Closing
12:30-13:30 Lunch



ABSTRACTS



PSYCHOLOGICAL ASPECTS OF INVESTMENT DECISIONS

Attila Ács
University of Szeged, Faculty of Economics and Business Administration, 

Hungary
acsacsa@gmail.com

The recent economic crisis hit the word in 2008 erupted in the US financial 
segment. The insufficient risk management practice of the financial sector 
and scarce banking regulation showed up immediately with a massive 
power. The quick propagation of financial crisis to real economy 
highlighted the importance to better understand the investment behavior 
of the financial sector. 
To one part of investment anomalies the behavioral economics gives 
explanation while other part of anomalies is deducible from the conflict 
between personal and company interest. Talking about the sensibleness of 
investment decisions it is vital to extend the sphere of rationality with the 
dimension of time and organization. What is rational form a personal point 
of view on the short horizon might be irrational from a company or social 
point of view on longer term. 
The Basel III International framework for liquidity risk measurement, 
standards and monitoring introduces two measure of liquidity. With the 
introduction of Liquidity Coverage Ratio and Net Stable Funding Ratio the 
Basel III – voluntarily or involuntarily – addresses the time and 
organizational dimension of the investment anomalies, taking step in the 
right direction to contain personal and company interest to prevail over 
social interest.



THE PSYCHOLOGY BEHIND DECISION MAKING ON THE 
MANAGEMENT OF INNOVATION PROJECTS

Stefan-Oliver Angel
West University of Timisoara, Timisoara, Romania

stefan_oliver_angel@yahoo.com

The aim of this paper is to discuss about managerial decisions on 
innovation with respect to the psychology of the actors involved. 
Considering innovation as the answer to change in situations of crisis, we 
are offering a scenario for how managers do explore and exploit 
innovation opportunities, integrating them in the company’s strategy.  
Managers' vision of change is based on their own doubts and criteria used 
to evaluate the firm’s capacity to innovate. Creating and maintaining a 
favorable climate for developing innovation projects, imply control over 
some variables that can affect the psychology of motivators in different 
phases of project management. Thus, managers are in charge to identify 
the agents of change, to delegate authority, to select innovation projects 
constrained by employees’ resistance, company routines and a different 
perception of novelty from the market. In order to capture innovation 
resources and opportunities and melting them with inner and external 
needs, managers’ key role is to find the best answers to the challenges of 
a changing environment.



MANAGEMENT ORIENTATIONS IN FAMILY AND NON-
FAMILY BUSINESSES

Gergely Farkas
University of Szeged, Szegd, Hungary

farkas.gergely@eco.u-szeged.hu

The study investigates management orientations in SMEs of Hungary. The 
measurement scale we used was developed to capture dimensions of 
management orientations. Proactiveness dimension is a measure for 
customer orientation. Innovativeness, risk-taking, and responsiveness 
dimensions are measures of entrepreneurial orientation. Resource 
availability, technological changes, networking and firm growth are 
additional dimensions of this measurement scale.  More than half of the 
sample (N=445) were family enterprises. We used a double definition for 
family business. One was the definition of the European Commission and 
the other was the self-definition of managers. With K-means cluster 
analysis we identified four clusters of enterprises in different conditions. 
There were more family businesses in best and worst performing clusters 
and there were more non-family business in the two other clusters. We 
think this is a new evidence of familiness paradox which means family and 
business can work together in a fruitful way or ruin the enterprise.



YOGHURT ATTRIBUTES AND PREFERENCE STABILITY

Erika Hlédik
University of Szeged, Szeged, Hungary

hledik.erika@kkfk.bgf.hu

The most of methods measuring consumers product attribute preferences 
are based on classical utility theory (conjoint analysis, self-explicated 
approach), which is based on assumption of stable and coherent 
preferences. In behavioral economics theory this assumption was violated, 
and an extensive research literature suggest, that preferences are neither 
are stable, neither coherent. Our research focuses on stability of product 
attribute preferences for ordinary product, measuring stability of yoghurt 
attribute (and characteristics) preferences within same contexts. We 
conducted an experiment embedded into a longitudinal survey measuring 
product attribute preferences in two occasions a week apart. We conclude 
that information which attribute/level is more/less stable than other can 
give us new and useful information on product preferences of customers.



THE FINANCIAL CRISIS AS A NEGATIVE INFORMATION 
AND A FACTOR OF INSECURITY

Erika Jáki
Corvinus University of Budapest, Budapest, Hungary

jaki.erika@t-online.hu

In this paper I analyse the effect of the financial crisis (started in 2008) to 
the EPS forecasting error. Obviously, the beginning of the global financial 
crisis started with the bankruptcy of Lehman Brother was a determining 
negative piece of information for every EPS analyst. On the other hand, 
the uncertainty has also been increased due to the crisis. With the 
behaviour of volatility of the “forecasted EPS change” I could distinguish 
the period when the crisis was “only” a piece of negative information from 
the period when it was already a factor of uncertainty.

It was proven in several literatures that analysts’ forecasts are biased 
optimistically by underreaction to negative information. It was also shown 
that analysts’ EPS forecasts are biased optimistically, and higher 
uncertainty leads to higher forecast-optimism. I have analysed these two 
phenomenons on a sample of three Hungarian and four Austrian 
companies’ “EPS forecasting errors” in the period of 17.09.2008-2010, 
compared to the period of 2003-2007. My hypotheses are as follows:

H1. In the analysed database the underreaction to the negative 
information of the financial crisis leads to more optimistic “EPS 
forecasting error” compared to previous 5 years.

H2. In the analysed database the uncertainty caused by the 
financial crisis leads to more optimistic “EPS forecasting error” 
compared to the period when it was only a piece of negative 
information.

I replicate the regression analyses method of DeBondt and Thaler (1990) 
and I also analyze their independent variable of “forecasted EPS change”.



RISK MANAGEMENT OF THE QUALITY ASSURANCE
CONTROL FOR GLOBAL SUPPLY CHAINS 

Nina Kandler-Schmitt
Andrassy University Budapest, Hungary

nina.kandler-schmitt@audi.de

With the political conversion of the map of the world end of the 20th century not 
only the borders] and political systems of the national states in particular in 
central and east Europe changed themselves. Also new challenges for the 
enterprises through the markets reshaping themselves, turned out the opening 
and liberalization of the previous east markets. Through the cancellation of the 
"iron curtain" between the former ones West-Area and new commerce course 
and market are enabled to East-Area. The end of the 20th century and the 
beginning of the 21st century is labeled through "globalization" in many ranges. 
The economical upswing heard a considerable damper through the crisis from 
2009: For enterprises not only from the automotive industry became weaknesses 
and methods not sufficient and structures in the global business brutally clear, 
insolvency, migrations, fusions and changes were just the same as delivery 
bottlenecks. In particular in the case of end of the crisis with tightening of the 
economic situation for the branches shaping. An effective threat warning system 
needs the always continuing fragmentation of the supply chains in order to 
manage in the future rather and preventively developments in the supply chain. 
For the establishment of the centers of gravity for action activities and 
determination of possible identification numbers or indicators for the morning 
warning of the supply chain are planned for the data elevation and analysis: 

1. Analysis of the described risk management methods and -formation the 
quality assurance control, 

2. qualitative interviews with international experts of the automotive 
industry, 

3. Questionnaire for the download with qualitative and quantitative answers.

In the case of the data elevation and analysis the subject of the globalization is 
focalized onto the procurement from quality view for buying parts and 
components in the global sourcing. Global sourcing means buying parts and 
components  without new design, no development service, inquiry with ready 
specifications and drawings in the phase of the batch production of vehicles. 

The result of the analysis is supposed to be an action recommendation for the 
quality assurance control for the integration in the process-oriented automobile 
management system to ISO/TS 16949, with determination of indicators and 
identification numbers as well as a collection of possible wild cards for quality 
assurance control to the risk minimizing and early recognition of problems of the 
global supply chain.



RESEARCH OF YOUNGSTERS’ CONSUMPTION AND 
ATTITUDES ON REAL ESTATE MARKET

Klára Kazár
University of Szeged, Szeged, Hungary

kazar.klara@eco.u-szeged.hu

The young people have been continuously a unique and specially treated
group from marketing aspect, their consumer behavior analysis represent 
an important and popular research question. The group faces several 
changes and has to make serious decisions, one of them is the upcoming 
housing choice. The study examines the youngsters’ attitudes towards real 
estate market, the influencing factors of forthcoming house-choice, for 
which the starting points are the features and parameters listed in the real 
estate ads (on the supply side). The research is concerning about the 
present perceptions, the thoughts for the future and the comparison of the 
two opinions. The examination of consumer beliefs was conducted by 
online survey; the analytical methods include quantitative data analysis 
techniques. The study can expand the knowledge about youngsters with 
the description of the target group’s opinion about real estate market. 
With the help of expanding this study to other age groups – within a 
future research direction – new generation specialties can be drawn.



THE ADOPTION OF ECB’S INFLATION TARGETING 
MONETARY POLICY IN CENTRAL-EAST EUROPE

Gábor Dávid Kiss
University of Szeged, Szeged, Hungary

kiss.gabor.david@eco.u-szeged.hu

Capital liberalization and free floating exchange rate policy requires monetary 
autonomy as monetary trilemma suggest. Shock-driven decrease of market-
common movements is a sign divergence (mostly it happens on bond markets) 
as well as increase of cross-market correlation means contagion (basically it is 
the common property of stock markets). Divergence on the bond market suggest 
the increase of monetary autonomy – but for a small and liquidity importer 
economy it indicates under turbulent times the lack of spillover of monetary 
easing by significant central banks, causing an explicit need for discrete 
international support. 

This study aims to analyze the euro-zone’s daily bond and currency benchmark’s 
impact on their Czech, Hungarian and Polish counterparts between 2002 and 
2010 as well as the impact of monetary policy changes by the US Federal 
Reserve and the European Central Bank to analyze their behavior after applying 
inflation targeting monetary policy but before joining the euro area under 
periods, characterized by wide and tight global liquidity.

The analyzed capital markets are not fit to the rules of efficient market 
hypothesis, but we were able to fit a dynamic conditional correlation on them. 
The analyzed market’s daily changes were extreme, when they lay out of the 
fitted theoretical distribution. Contagion and divergence was defined according to 
the set of extreme-normal days by searching for significant differences between 
market correlations. 

Despite the Central-East European countries follow an ECB-compatible monetary 
policy, their fundamental differences resulted increased risk premium under 
extreme days. This means larger losses under unfavorable events, while ECB’s as 
well as FED’s monetary expansion has poor impact on them. These countries are 
members of the European Union, so they have to maintain the free movement of 
capital and have to allow the application of various financial innovations as well 
they have to introduce euro in the future. Therefore they have to follow an 
inflation targeting monetary policy, but they have to improve their institutional 
capacities to focus much more on financial stability and regional cooperation.



STRENGTHS-BASED OPPORTUNITIES IN CHALLENGING 
TIMES

Eszter Molnár Mills
University of Debrecen Institute of Psychology, Debrecen, Hungary

Formium Development, London, UK
eszter.molnar-mills@formium.co.uk

Research in the fields of positive psychology and positive organisational 
scholarship shows that identifying and applying individual and 
organisational strengths build psychological and social capital and have a 
positive effect on performance. The understanding that the greatest 
growth can be achieved within areas of strengths, rather than by 
mitigating weaknesses is applied to create sustained individual as well as 
organisational growth. 

Organisations with a strength-based approach to people management 
create enhanced psychological capital; they become stronger, more 
resourceful and creative, which leads to enhanced capability. Positively 
deviant organisations exhibit a range of virtuous behaviours, including a 
strength-focus. They focus on excellence and exceptional aims, rather 
than solving problems or meeting minimum standards. Such virtuous 
behaviours positively correlate with organisational performance, including 
innovation, turnover and customer retention. 

Positively deviant organisations build social capital and show enhanced 
resilience, for example to the negative effects of downsizing. Far from 
ignoring negative events or crises, positively deviant organisations 
develop the resilience to effectively manage or mitigate negative 
circumstances and effectively lead change. 

Drawing on a range of research from the disciplines of Positive 
Psychology, Positive Organizational Scholarship and Appreciative Inquiry 
this paper outlines the potential for enhanced performance and 
sustainable growth in times of crisis.



QUO VADIS, FAMILY DAY CARE?

Ágnes Nagy
University of Szeged, Szeged, Hungary

agnes.nagy.decse@gmail.com

Aging population occurs as a problem in the national economy, which implies 
the unsustainability of the systems (Nagy - Pongracz, 2011). Aging has two 
reasons: we live longer, and fewer children are born. Increase of the birth 
rate of the is a prerequisite for the improvement of indicators (Spéder, 2003, 
KSH, 2011). 

The issue of women returning to work is a major source of dispute in the 
society: how long after the child’s birth mother should stay at home? (Blaskó, 
2008). International outlook suggests that population increased in those 
countries where the traditional family model has been replaced by dual-
earner family model, women and part-time employment is high, and in 
addition, a sufficient number and quality child-care places for families are 
available (Spéder, 2006). This phenomenon has several reasons, such as  
economic pressures, women's increased educational attainment, improved 
household mechanizms, and fathers who are increasingly taking their part in
child-care (Kopp, Skrabski, 2006). It is shown that the mother's employment 
status does not impair the child's future chances if the care is good enough, 
and the mother does not suffer from role strain (Belswky, 1990; Benedek, 
2007; Blaskó, 2008; Blaskó-Cseres-Gergely, Reszkető, Scharle, Váradi, 
2009; Blaskó, 2011; C. Molnár, 1996; KSH, 2011; Harvey, 1999; Ross, 
1983). 

Post-socialist countries’ practice of child care is fundamentally different from 
that of the western countries’ (Western Europe, America, Australia) various
models; high family support compared to GDP enhances mothers to stay 
longer at home, system-level care is overcrowded (or nonexistent), inflexible, 
prefers institutions (nursery, kindergarten). Children start school (which is 
likewise inflexible and overcrowded) quite late, at the age of 6-8 years. 
Women's part-time and so-called telework is atypical. Households’
mechanization level is lower than in western countries (Scharle, 2007; 
Scharle, 2009).

Western practice prefers five years of close family socialization in small 
groups. Family support system is also flexible: parents can choose between
monetary benefits or using care services (Makay, 2008). 

The so-called family day care, which is similar to the western model has also 
appeared in Hungary 20 years ago. In theory, it would be form of care that is 
relatively easy to create and flexible, having significant direct and indirect 
job-creation role. But for some reasons, it is stuck in development. This study
presents the domestic situation: how Family Daycare stands, and what 
development opportunities seem to emerge?



IS AN IDEAL CSR COMMUNICATION POSSIBLE?

Marion Secka
Institute for Advertising and Marketing Research, WU Wien, Vienna, Austria

marion.secka@wu.ac.at

CSR activities should be part of a sustainable communication mix. Means of 
sustainable communication include internal communication, product advertising 
in the form of advertisements and TV commercials, sponsorship, public relations 
(from corporate brochures to sustainability reports), direct marketing, crisis 
communication, as well as advertorials, homepages and articles in consumer-
magazines or imprinting a logo or certificate of an aid organisation on the 
packaging of a product (Balderjahn, 2004; Schweiger and Schrattenecker, 
2009). 

By analysing websites of multinational corporations, Nöhammer (2009) has 
recently found that some companies are transparent in their communication of 
CSR and information is easily accessible on the internet, while others have a CSR 
department, but refuse to communicate their CSR activities. This shows that 
companies are not sure whether to communicate their CSR activities. 

Du et al. (2010) argued that there is a trade-off between the controllability and 
credibility of CSR communication. However, information from the company is 
easier to handle and the management can influence the communication directly –
unlike non-corporate sources such as blogs. Stakeholders might perceive the 
company’s communication as more self-interested than non-corporate sources of 
CSR.

A literature review has shown a demand for further studies on CSR and 
communication (Du et al., 2010; Lafferty, 2007; Walsh et al., 2009) and 
consumers’ perception of CSR (De los Salmones et al., 2005). The central aim of
the study is to determine whether the type of communication (advertorial, 
advertisement) and CSR-Logo (CSR-Partnership between For-Profit-Organisation 
and Non-Profit-Organisation) have an impact on brand image and other depend 
variables.

To answer these questions and to close the research gap, a multi-method and 
multi-stage research project is conducted and will be carried out in different 
stages. Phase 1 and 2 are necessary to identify relevant branches, companies 
and CSR-Partnerships. The first part of the project an online-study was 
conducted and the second part was based on two focus groups.

In the last phase 3 of multi-method and multi-stage research project face-to-face 
interviews were conducted to measure the influence of different sources of 
communication on the brand image and the acceptance of the brand based on a 
2 x (industry: retail/banking) x 2 (company: Hofer/Spar; Raiffeisen/Bank 
Austria) x 2 (CSR-Partnership: yes/no) x 2 (type of communication: 
advertisement vs. advertorial) experimental design.

First results will be presented at the conference.



SLOT MACHINES  AND ONLINE GAMBLING, 
LEGAL AND ILLEGAL GAMBLING ACTORS IN HUNGARY

Judit Tessényi
University of Szeged, Szeged, Hungary
Szerencsejáték ZRT, Szeged, Hungary 

tessenyijudit@gmail.com

Zsolt Ábrahám

To play or not to play? To win or not to win? One armed bandit or it is 
only an entertainment? Is it a business or a game? Entertainment, 
relaxation, passion or disease? Who is making money and whom they 
make money off of? What is legal or illegal on the hungarien frontier? How 
does foreign gamlbing companies offer affect the hungarian Gambling 
Co.?

On the frontier of legitimicy reside the online gambling companies, yet the 
media is full of their advertisements. Why? How much money does the
government lose by companies avoiding taxes, or not paying their taxes in 
Hungary? Who’s responsibility is it? Why isn’t anyone doing something 
about this? Did the modification of the Gambling Act in 2011 September 
brought forth a solution?

These are a lot of questions and none of them can be answered in one or 
two sentences. Arguments – pro and con – meet head on against each 
other and this is why a simple and obvious answer is non existant. 
Gambling  – putting aside entertainment and game – is a huge industry 
organizer, be it on a national level or in the private sector. The 
postitioning and technical advantage, as well as the acquisition and 
retainment of costumers are equally crucial for all service providers. 

If we take a closer look at the gambling market, its regulations, more 
often than not companies find themselves facing with insourmantable 
barriers, faceless competitors where not everyone plays fair. This could be 
compared to a track runner whom before the start looks up and realizes 
not everyone does the same track, though it is the same race. Some 
tracks are shorter, some are longer, some have lower barriers while 
others have none. Other competitors track is dowhill while others are 
uphill...

This unimagibly huge industry with dozens of different branches advances 
almost at the speed of light thanks to the internet, smartphones, poker, 
international lottary games and being able to bet online on games during 
the game. Out of all the options, this article will investigate the slot 
machines and the online gambling’s markets.



PERCEIVED COMPETENCE REQUIREMENTS

Tünde Tóthné Téglás
University of Szeged, Szeged

t.t.tunde@gmail.com

The employer’s ability and willingness to learn are key factors of the 
company’s adaptation process. Ongoing learning, the updating of 
knowledge, and the improvement of one’s skills are all essential for the 
employees, if they want to survive at their workplace, and achieve success 
in their work. Therefore personal development is equally important for the 
employers and the employees. On the other hand according to the social 
cognitive theory effective learning can only be achieved if it is the result of 
interaction between the person and his or her environment.

Researches in the field of andragogy have come to the conclusion that the 
learning success of adults depends essentially on their prior learning 
experiences and results. Effective time-management is also a crucial 
factor, as it is important for the adult learner to find time for learning. Due 
to the ever changing market environment the expectations towards the 
employees and the requirements of a company for its workers are 
constantly changing as well. The starting point of the learning process is 
to see to what extent the employees are aware of the expectations and 
requirement they have to meet, whether they recognise those areas 
where they need improvement in order to be more successful in their 
work. The goal of my research is to examine, which competence 
requirements the employees perceive in their workplace, which 
competencies they aim to develop, and how they plan to develop them. I 
intend to report about a pilot research I carried out among the 
correspondent students of the economy faculty in the Óbuda University.



MEASURING THE QUALITY OF HEALTH SERVICES

Beáta Vajda
University of Szeged, Szeged, Hungary

vajda.beata@eco.u-szeged.hu

As part of a research on the importance of doctor-patient communication 
and relationship, we also address the quality of the primary medical 
service and patients’ satisfaction in Hungary. A distinction can be made 
between technical and functional quality of the service – we consider the 
latter, as we agree with the assumption that due to information 
asymmetry, patients cannot assess technical quality. Functional quality 
can be defined as the manner in which the service is delivered to the 
patient.  We have adapted the gap-model and SERVQUAL scale to the 
primary healthcare service, and prepared a questionnaire survey. On the 
basis of the results, it is possible to calculate the gap between the 
expectations and experiences of patients of their general practitioners, 
and as the questionnaire provides data about other issues of doctor-
patient communication and health behavior as well, associations can be 
made within these fields of the service.


